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WHY A COMMUNICATIONS
HANDBOOK?

INTRODUCTION

In the ongoing effort of the UEF to improve the

way our organisation communicates on federalist

values, ideas, and actions, the European Secretariat

of the UEF is publishing a series of training on

communications.

This handbook is the "physical" aspect of this

project. It covers the basics to communicate

effectively and in a concerted manner. More than

ever, the Federalist movement must show unity

and deliver concrete results. Our activists,

European citizens, and political representatives are

counting on us to promote and advance the idea of

a federal Europe, sovereign and democratic. One

way of achieving this objective is through

thoughtful communication. 

While this guide is open to all, it is mostly targeted

at the people responsible for the communications

activities of the UEF's national and local sections.

Feel free to share it within your sections, with your

members and the people who have a stake in how

the UEF or your section communicates.

I hope that this guide will be of use to you. In any

case, feel free to contact the Secretariat of the

UEF: we are at your service. I wish you a pleasant

and informative reading.

Federalist regards, 

               Anna Echterhoff

             Secretary-General of the UEF

HOW TO USE THIS
HANDBOOK
This guide is written for the novice and the experts

alike, as both will find advice adapted to their skills,

as well as important information that all Federalist

activists should know. This document will give you

the most important information and tips for

starting and improving your communications

activities.

The best way to use the handbook is to apply as

much as possible the advice, information, and

lessons it contains. After each page, consider how

you can enrich your work with what you just read.

Proceed to advanced methods only when you are

confident in your mastery of the basic elements. 

Do not worry: this time will come sooner than you

think.

I wish you the best in your communications

activities.

Alexandre Météreau, UEF Policy and

Communications Officer

Davide Negri, Communications Consultant

4



Basics of UEF
communications

Part 1



OUR CAMPAIGN

OUR KEY MESSAGES

The UEF's campaign aggregates around a few

important messages that we encourage you to use

in your communications.

For  almost a decade, the UEF's motto has been to

advocate for "a federal Europe, sovereign and

democratic." This phrase is featured in our press

releases and social media posts.

In addition, the statutes of the UEF read: "[the UEF]

works for the creation of a European Federation,

endowed with supranational institutions with limited

but real sovereign powers, consisting of: a Federal

Government, a Parliament elected by direct universal

suffrage, a Federal Senate representing the Member

States and possibly the Regions, a Court of Justice [..].”

It might be useful to remind your audience of this

ultimate goal.

Alternatively, you can shortly describe the UEF as

"Campaigning for a federal Europe since 1946".

Finally, the UEF and the Federalist movement at

large use the catchphrases "More Europe Now" or

"Treaty Reform Now". The latter is part of the

eponymous campaign calling on the European

Council to answer the conclusions of the

Conference on the Future of Europe.  

A federal Europe, sovereign

and democratic

The UEF works for the

creation of a European

Federation, endowed with

supranational institutions

with limited but real

sovereign powers

Campaigning for a

federal Europe since

1946
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OUR TARGET AUDIENCE

OUR KEY MESSAGES

the European citizens,

the European civil society (NGOs and trade

unions, for instance),

political parties and leaders,

institutional actors (national governments and

parliaments, European institutions).

The UEF identified four main target groups, i.e.

people we want to address. They are:

The UEF raises citizens’ awareness of European issues and the need for European

political unity. We campaign, host public debates and conferences, street actions, etc.

We engage against nationalist and eurosceptic ideas and instead promote federalism as a way

to organize Europe through economic and political unity while preserving its diversity.

We cooperate and coordinate with European civil society organizations, in

particular those of the Federalist network (European Movement International, the Young

European Federalists (JEF), etc.). The UEF is an active member of the Civil Society Liaison

Group of the European Economic and Social Committee.

The UEF promotes the idea of a European Federation among political parties

and elected officials at the European, national, and local levels through lobbying activities,

public debates, petitions, etc. We contribute to the European debate with our publications,

policy briefs, newsletters, and press releases.

We call on European Institutions and national governments to act for a united

and federal Europe with petitions, appeals, and advocacy activities directed toward decision-

makers and opinion leaders.

Messages addressed to a target group must be

distinct from the others. Citizens have different

needs and understanding than institutional actors,

for instance. 

Here is a short guide to help you navigate between

these target groups.
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POST ON SOCIAL MEDIA

HOW TO...

Nowadays, almost everybody owns social media

accounts and regularly posts on them. Instead of

repeating basic information, let's cover a few

important points to keep in mind when posting

content online.

Facebook. Although it is not the supergiant of

online interactions it used to be, Facebook remains

an important platform to work with, especially if

you can create engaging and interesting content.

Instagram. Focus on visually appealing content.

You should spend more time on the image that will

accompany your post than the text itself. The

picture is the message.

Twitter. Keep your posts concise and to the

point. Use trending hashtags to reach a wider

audience, and engage in conversation with the

other users (not only your followers).

LinkedIn. Maintain a business-oriented tone.

Share interesting updates and engage with other

users' posts via comments and reactions. Create

your section's company page.

Youtube. If you decide to publish on Youtube, be

sure to create high-quality and engaging videos. Be

consistent and post regularly. If you have videos to

showcase, the UEF can host them on its channel.

Contact us for more details.

Overall, be respectful, considerate, and mindful of

the content you share. Be consistent in your

posting schedule. Don't hesitate to come up with a

monthly editorial calendar to adapt as European

events unfold (see page 21).

Engage with your audience. Your followers don't

simply want to hear from you. They also want to

talk to you. By responding to comments and

messages, and initiating online conversations, you

ensure a vivid social space on your platforms.

Are you trying other platforms like Tik Tok,

Snapchat, or a newsletter? We are curious to

hear from your experience. Let us know your

result. We can also provide support on innovative

platforms.
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SEND NEWSLETTERS AND MAILING
WITH MAILCHIMP

HOW TO...

Mailchimp is a marketing automation and email

marketing platform. It allows you to gather email

addresses of people interested in your activities—

activists, sympathisers—and of your wider network

—political representatives, local associations,

journalists, etc.

Emailing is a great way to engage with your

network. Many studies show the prevalence of

emails over social media when engaging with an

audience. A well-thought emailing strategy is key to

your communications' success. 

For example, you could send weekly or monthly

newsletters to keep people updated about your

activities, promote upcoming events, and give out

messages to sympathisers...

We encourage you to contact the UEF's European

Secretariat to help you set up your emailing

strategy and discuss your needs.

A final remark. Take good care of your mailing lists.

The European General Data Protection Regulation

(GDPR) forces you to keep it up to date. For more

information on the GDPR, you can consult gdpr.eu.

Give a look to our UEF Newsletters: LINK

Mailchimp allows you to promote your events and

actions directly to your audience's mailboxes.

 

Below is a call to action for a newsletter that the UEF

is sending to its mailing list weekly.
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USE CANVA

HOW TO...

Canva is a graphic design platform mainly used to

create social media graphics, presentations, and

flyers. Nearly every visual of the UEF is made using

Canva. 

To start using Canva, go to canva.com and create

an account. There, you have the possibility to

create visuals from a blank page or to use a

template proposed by the platform.

In the search bar, at the top of Canva's website,

you can search for the type of visual you want to

create (Instagram post, Twitter banner,

presentation, etc.).

Canva's interface is well-designed and easy to use.

Use the search bar to find templates for the design

you want to make.

Once you find a template you want to work with,

you will be brought to Canva's image editor.

There, you can add, remove, or edit elements in

your design. You can use text, images, pictures,

animations, tables, graphs, forms, etc.

Please note that some features require the

purchase of a paid plan. 

10
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CREATE A VISUAL FOR INSTAGRAM

HOW TO...

Creating a social media visual on Canva is very

simple. To help you out, we made this short guide.

Do not hesitate to explore the platform and learn

by yourself.

1 On Canva's home page, go to the search bar,

and type "Instagram". Select the "Instagram

Post (square)" template.  

2 The platform will propose a list of existing

templates that you can work with. Chose the

one that inspires you or resembles the most

to your section's graphic design. Click

"Customize this template".

3

I chose to work with this design by My Social Designer

4

Texts can be edited by clicking directly on the

visual. You can change the font, size, and letter

spacing, and even add effects like shadows or

a background.

5

You can add pictures to your design by

uploading them onto Canva. Simply drag-and-

drop them on your visual or in the "Uploads"

section to the left.

6

Add other elements like charts, tables, frames

for your pictures, etc. from the "Elements"

section.

7

To remove an element from your design, click

on it and press "delete" on your keyboard.

Finally, download your design with the "Share"

button at the top-right corner. PNG format is

best for social media illustrations. 

I first changed the

text and added the

UEF logos, as to

make this design

our own.

Here is the final

outcome, after

adding a picture

recalling our

activities, colors,

and flag.8
The UEF Instagram posts templates at

LINK

the UEF banners templates here.

Additionally, you can access:
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CREATE A SMALL WEBSITE WITH SWAY

HOW TO...

Sway (sway.office.com) is a free app from

Microsoft Office dedicated to creating and sharing

interactive reports, presentations, newsletters, and

work projects.

Sway allows for creating responsive websites easily,

such as landing pages, project presentations, and

repositories... It is easy to use, and you don't have t

think about the graphic design, since it is already

built in-app.

After creating a web page, we recommend using

URL-shortener software (tinyURL or bit.ly) for

ease of access and readability for your audience.

Here is a video tutorial on how to use Sway to

create websites dedicated to a single project or

campaign.

The UEF Insider Newsletter,

The UEF's Political Commission on Foreign

Affairs & Security's brief.

Treaty Reform Now

More Europe Now

Make Europe Bloom

The European Union and the return of war.

The urgent need for a federal Europe,

sovereign and democratic

The UEF Secretariat uses Sway to archive and

showcase important documents. Here is a list of

examples.

Newsletters

Political campaign websites

Websites dedicated to projects

The UEF membership page

Papers and other political documents
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The logo of the UEF is available

in green and black (over a white background)

and in white (over a coloured or black background).

Do not forget to mention your sponsors

3

UEF activities are

OUR LOGO

THE GRAPHIC
CHARTER

Our logo is the UEF “E”.

It represents the Federalist flag.

If your project is financed by the European Union

do not forget to include a mention of it in your

visuals and documents. (see examples below)

The UEF logo can be adapted to fit your section's

needs and languages. Contact the UEF Secretariat

for more information.

You can download the UEF logo here.
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TYPOGRAPHY

THE GRAPHIC
CHARTER

The UEF uses the font Montserrat for headings and

web content, and Gill Sans for text.

You can download here a template for documents,

slides, and letters. 

Title Title: Montserrat bold 40, UEF Green, centered

Heading 1 Heading 1: Montserrat bold 20, UEF Green, right-aligned

Heading 2

Text

Heading 3

Heading 4

Heading 2: Montserrat 20, UEF Green, right-aligned

Heading 3: Gill Sans bold 11, black, right-aligned

Heading 4: Gill Sans 11, grey, right-aligned

Text: Gill Sans 11, black, justified
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THE COLORS

THE GRAPHIC
CHARTER

The primary UEF colours are green and black.

Other colours include grey, white, lighter green,

and blue and yellow from the European Union's

flag.

The UEF uses black & white pictures combined

with colourful elements to create elegant, versatile,

unique, and eye-pleasing visuals to recall the

historicity of our political action.

UEF Green

Hex: #00764D

Black

Hex: #000000

UEF light green

Hex: #C9D42C

Grey

Hex: #C2C2C2

White

Hex: #FFFFFF

European Blue

Hex: #003399

European Yellow

Hex: #FFCC00

Here is how we use these colours in our

visuals.
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OBJECTIVES: YOUR ROADMAP TO SUCCESS

DEFINE YOUR
OBJECTIVES

The first step to any communication strategy is to

define your objectives, both in terms of broad

eand goals that your organisation is trying to

achieve, and in terms of concrete milestones to

achieve in the coming months.

Of course, it is important to have everyone on

board of this exercise. If you haven’t done it

already, it is a good idea to call for a meting with

your section’s leaders and discuss about the

strategic objectives that you might have. 

To get you started in the definition of the

objectives, here are some questions to answer:

What are you trying to achieve?
What are you trying to achieve? Are you looking to recruit new members? Increase the engagement of the

public around your actions? Propose new ideas to the Federalist network as a whole? Discuss these objectives

with your section and its leadership. Put them in writing, as they will be the foundation of your strategy.

How can an effective communication plan
help you in that objective?
Once the objectives are clear, try to come up with a communications plan to achieve them. Is your goal to

attract new members? Perhaps regular posts on Instagram showcasing your events can do the trick. Or maybe

an article in your local newspaper.  

How will you measure the success of your
strategy?
What are the metrics, the Key Performance Indicators (KPIs) to use to measure the success of your

communication plan? In the case where you are trying to welcome new members, good KPIs include the

number of new members per month or the view/registration ratio of your social media publications. 

18



Demographics
Age Gender

Location (Country, region, ,city...)

Occupation (if relevant)

Education level

Description

Member of the following

Problems
The main problem of this
audience is that...

Their main fear is that...

Objections
This audience doesn't like this
about your message:

Therefore, you should say....

Reach
This audience uses the following:
Social platforms

Blogs and online publications

Newspapers

Goals
The people in the audience want
to achieve...

The audience is committed to...

Name of the audience

Copyright Union of European Federalists - © 2023



IDENTIFY WHO YOUR AUDIENCE IS AND
WHAT IT WANTS

YOUR TARGET
AUDIENCE

Everything should start with the needs of the

audience we are trying to reach. 

Of course, we advocate for federalism and

democracy. But why should people care? What’s in

it for them? 

It is only by linking your mission to the citizens' (or

other audiences) needs that you will start having an

impact on people’s lives.

To help you here, start by identifying who has the

power to help your mission. As a benchmark, the

UEF targets European citizens, the European civil

society, political parties and their leaders, as well as

institutional actors.

For your section, European political parties are

likely irrelevant. Their local branches, however,

could be interesting audiences to address.  

Once you know who your audience is, you can try

to define an audience persona, a snapshot of the

relevant information about the people you try to

reach out to. 

We included a template on the previous page. Fill

in as much information as you can. It will give you a

g better understanding of what kind of action will

work best for whom, their preferred platform of

interaction, and how deep their implication can be.
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DEFINE A CONTENT PUBLICATION
CALENDAR

PUBLICATION
CALENDAR

321

You have clarified your objectives and your

audience personas. You can start with the

execution.

Ideally, you should come up with one goal per

target audience. Then, you can develop different

strategies to achieve these goals. Depending on the

platforms you selected (social media, newspaper,

physical or online events, website, etc.), you will

start developing a content calendar.

Let’s consider an example. You decided that it is

important for your local section to contact as many

local associations as possible (sports clubs, plastic

arts classes, taxpayers’ associations, etc.). A good

way to get their members involved could be to

organise joint debates about policies of the

European Union in sports and culture, how the EU

finances local infrastructures, etc.

Your calendar will be useful to schedule monthly

meetings of the sorts in your local communities,

combined with invitations on social media a week

before the meetings take place.

Once again, you will find a template on the next

page to start developing your own publication

calendar.

Remember: the key is not to overwhelm yourself

with activities, but rather to be consistent and

interesting. An interesting social media post a week

might do your section better than a blog article a

day, for instance. 



Publication calendar for the month of

Copyright Union of European Federalists - © 2023
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REVIEW, ASSESS, START AGAIN

EVALUATING
SUCCESS

23

A vital part of a good communications strategy is

the review phase. 

We address this question last because it should

come towards the end of your strategy. However,

keep in mind that the review phase is rather an

ongoing exercise.  

Set aside some time weekly, monthly, quarterly,

and yearly to review your communications strategy.

Look at your figures and results. Are they in line

with your objectives? 

I am not only talking about the “view” or “likes”

under your social media posts, although they also

are important in their own rights. The most

relevant figures are the ones that tell you if a

strategic objective was met. 

In our example where your section tried to gain

members, you could pause at the end of each

month to look at your figures: did you reach the

expected results? If yes, what was successful—if

not, what went wrong? Adapt your next month's

actions to avoid the bad and encourage the good.

Do this exercise regularly throughout the year. 

If you follow this simple guideline, you will

inevitably be successful. Sure, it might take a while.

But if you are consistent, careful, and committed,

you will soon see that results compound.
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ORGANISING PROJECTS, EVENTS, OR
DEBATES WITH THE HELP OF THE UEF

ADVANCED
TECHNIQUES

If you are planning your own event, we recommend

that you first draft a content concept. You should

reflect on who you want to reach with the event.

Once you have determined this, you should turn

your attention to the financial aspects. List the items

needed to implement your concept.

Besides financing your event from your own

resources, you can also look for sponsoring or

public funding. For European funding, get in contact

with your national contact point for the European

Commission's CERV programme.

The UEF Secretariat can assist you. Do not hesitate

to contact us.

The UEF is always happy to cooperate with the

Sections. Our ongoing Regional Conferences are an

example of such collaboration. We are supportive

of any innovative format, so do not hesitate to

contact us.

Assess the progress made towards a more

democratic and sovereign European Union

and ensure the full implementation of

common values,

Raise citizens' awareness of the positive

impact of reforms and policies on their lives,

Proposing additional reforms and policies,

Creating political momentum.

Ukraine between EU candidacy and

membership: What's next? How can the EU

support and assist Ukraine on its way

towards EU membership? What institutional

reforms and adjustments to accommodate

Ukraine?

How can the European civil society support

Ukraine?

There are a few issues that are particularly

relevant for the UEF and worth communicating

about through events and projects.

Follow-up of the Conference on the

Future of Europe (CoFoE):

Help and support to Ukraine:

The 2024 European Elections.

And more...
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ADVANCED
TECHNIQUES
DRAFTING A CONCEPT NOTE

DRAFTING A BUDGET PROPOSAL

1 Identify the topics that are relevant to the

project,

2 Draft half a page (ideally with 4 paragraphs)

explaining the topic and why it is timely,

3 Decide on a format (debate, workshop, study

sessions, etc),

4 Pick a catchy title for the action or event,

5 Choose the speakers,

6 Add the relevant logistical details (venue, time,

targeted participants, etc).

1  Identify the funds and how much money is

available

2 Check if there is a co-financing requirement

and make sure your section can afford it

3  Prepare a table with all the costs (e.g. hiring

of a venue, catering, tickets to travel, etc.)
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ENGAGING WITH LOCAL COMMUNITIES: TIPS

LOCAL
OUTREACH 

UEF national, regional, and local sections are

present in a subsidiary way all across Europe to

make sure that the Federalist cause is seen and

understood.

Thus, it is important that all sections are in direct

and regular contact with local stakeholders, citizens

and local and national politicians.

To get you started in that regard, here are a few

elements to keep in mind.

1 Create a list of local and important contacts

(email addresses, WhatsApp numbers, etc)

2 Share the content you create with your

community and invite them to your events

(with Newsletter, and or tag in social media).

3 Collaborate. Organise joint events with other

local civil society organisations or institutions.

We are a political but apartitical movement:

you can organize round table inviting all the

political parties of your cities.

4 Be active. Join local events and make sure

people identify you as a representative of

your section.
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ENGAGING WITH LOCAL COMMUNITIES:
BEST PRACTICES

LOCAL
OUTREACH 

3

During 2023, the Movimento Federalista Europeo (MFE) launched a

series of street actions, the Saturdays For Europe to bring citizens,

members of civil society and local politicians together.

Leaflets on the costs of non-Europe were distributed and people were asked

to take selfies and video testimonies. 

Visit sway.office.com/FaafAuvfay6h385J for more information.

IN ITALY

IN FRANCE
The Union des Fédéralistes Européen - France has set up a Scientific

Council bringing together experts in various fields to reflect on the future of

Europe and regional, continental and global federalism, using a multi-

disciplinary approach. 

In a series of videos, UEF France introduced the members of the council by

asking them about their career paths, their research subjects and their

expectations for Europe. 

Visit uef.fr/conseil-scientifique for more information.

IN GERMANY 
Europa Union Deutschland launched in 2014 its debate format 'Europe -

We Need to Talk!, Dialogues with Citizens on the Future of Europe' (Europa –

Wir müssen reden!) involving citizens, policymakers, and experts. Thanks

to these interactive formats (webinars and podcasts), it gave citizens a voice

on matters close to them.

In 2023, the format included the 2024 European elections, the war in

Ukraine and its consequences for the European Union, the European Green

Deal, etc.

Visit europa-union.de/buergerdialoge/europa-wir-muessen-reden for more

information.

The UEF France Scientific

Council at work at the

Sorbonne University in Paris

Two events organised under

the EUD's Europa – Wir

müssen reden! format 

Activists of the MFE at a

Saturdays for Europe event in

Genoa
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THE VENTOTENE MANIFESTO

RESOURCES ON
EUROPEAN FEDERALISM

Under its full title For a Free and United Europe. A draft

manifesto, this text represents the founding document of the

Federalist movement. It was drafted by Altiero Spinelli and

Ernesto Rossi (who wrote the first part of the third chapter)

in 1941 when they were both interned on the prison island

of Ventotene. After being distributed in mimeographed

form, a clandestine edition of the Manifesto appeared in

Rome in January 1944.

THE NEED FOR A EUROPEAN FEDERATION
A EUROPEAN FEDERAL STATE TO GIVE THE

CITIZENS CONTROL OF THEIR DESTINY AGAIN

THE UNITED STATES OF EUROPE TO TACKLE

THE ISSUE OF GLOBAL WARMING
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TECNICAL ANALYSIS OF THE STRUGGLE FOR EUROPE, by Mario Albertini (1957)

FROM MILAN TO MAASTRICHT: FIFTY YEARS OF FEDERALIST STRUGGLE FOR

THE UNITING OF EUROPE by John Pinder (1993)

THE ROLE OF FEDERALISTS by Francesco Rossolillo (2002)

To make Europe is not to rule the existing states. For this reason the groups suitable for governing states are

not suitable for making Europe. Making Europe is an all-party task. It is impossible to make the Europe of the

Liberals, Socialists or of the Christian-Democrats: it is necessary to make everybody’s Europe, the Europe of

unity and diversity.

The European federation will be created in the 1990s. It is necessary. It is possible. It is our task to ensure that

it is done.

Thanks to the efforts of the federalists, Europe is already in a preconstituent situation: structurally, the

conditions exist for establishing the federal constitution when the political conjuncture enables the process to

begin.

The process of European unification was and continues to be an event of incalculable historic consequence:

not even its ultimate failure would change that undeniable fact.

It has tilted the world balance, at least partly; it has given Europe’s economic development an irresistible boost,

altering the economic structure of the Old Continent.

THE ROLE OF THE EUROPEAN FEDERALIST
MOVEMENT IN UNITING EUROPE

RESOURCES ON
EUROPEAN FEDERALISM

These three essays were selected from the

writings of three former Presidents of the UEF

and first published in the political review The

Federalist.

The Federalist was founded in 1959 by Mario

Albertini, President of the UEF from 1975 to

1984. Giulia Rossolillo is its current editor.

The review is an excellent source of articles,

essays and analyses from the perspective of

European federalism.
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FEDERALIST IDEAS FOR A
MODERN WORLD

PAPERS ON EUROPEAN
FEDERALIST ISSUES

MFE PAPER - THE EUROPEAN UNION AND RETURN OF THE WAR -
The urgent need for a federal Europe, sovereign and democratic 

POLICY BRIEF - A DRAFT TREATY FOR THE ESTABLISHMENT OF AN
AD HOC BUDGET FOR THE EUROZONE

POLICY BRIEF - A BUDGETARY CAPACITY FOR THE EUROZONE: A
FEDERALIST VIEW

POLICY BRIEF - IMPROVING THE EFFICIENCY, DEMOCRACY AND
LEGITIMACY OF THE EU INSTITUTIONS WITHIN THE CURRENT
TREATIES: POSSIBILITIES AND LIMITS (20 PROPOSALS)

POLICY DIGEST - TOWARDS A EUROPEAN DEFENCE UNION

 POLICY DIGEST - BUILDING EUROPEAN ASYLUM AND
IMMIGRATION POLICIES AND A EUROPEAN BORDER SERVICE 

POLICY DIGEST - RELAUNCHING EUROPE'S SECURITY AND
DEFENCE POLICY

REFLECTION PAPER - TRANSNATIONAL LISTS FOR THE EUROPEAN
PARLIAMENT ELECTIONS

REFLECTION PAPER - BUILDING A COMMON DEFENCE IN A
FEDERAL UNION: WHAT CAN EUROPE LEARN FROM THE U.S.
EXPERIENCE?

REFLECTION PAPER - ENHANCED COOPERATION AND
ECONOMIC AND MONETARY UNION: A COMPARISON OF
MODELS OF FLEXIBILITY

If you need to promote European Federalist Issues with your sections,

target group, you can start from this papers.
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https://www.federalists.eu/fileadmin/files_uef/Publications/Reflection_Paper/QF_Federalist_Paper_EU_and_the_return_of_war_HD__eng.pdf
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https://www.federalists.eu/fileadmin/files_uef/Publications/Reflection_Paper/2018_Jan_Reflection_Paper_Sietse_Wijnsma.pdf
https://www.federalists.eu/fileadmin/files_uef/Publications/Reflection_Paper/2017_Oct_Reflection_Paper_Domenico_Moro.pdf
https://www.federalists.eu/fileadmin/files_uef/Publications/Reflection_Paper/2015_Oct_Reflection_Paper_Rossolillo_Giulia.pdf


ABOUT THE UEF

THE UEF PRESENTATION - ABOUT US

HISTORY OF THE UEF

We also developped a flyer with the

contacts details of the UEF, including its

social media.

The UEF Presentation 2023 introduces the UEF

and its actions of last three years.

 

It is possible to use this CANVA VERSION to

translate into your language. Simply copy this file

and translate its content.

With this booklet, the UEF demonstrates how the

European Federalist movement has played an active

role in calling for the most important developments

and achievements throughout the history of the

European project. Take a journey through seven

decades of Federalist ideas, campaigns and

demonstrations! 

Download the PDF version of the booklet here.
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https://www.federalists.eu/fileadmin/files_uef/Publications/Flyer_UEF_ENG.pdf
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NETWORK ACADEMY
DATABASE

THE UEF NETWORK ACADEMY DATABASE

Contact details of political and policy experts in

various fields (European issues, climate change,

federalist ideas and history, etc.)

Contact details of trainers specialised in civil

society capacity building and implementation of

political campaigns and actions for civil society

organisations.

The UEF Network Academy Database is a

database of policy experts and trainers aiming at

facilitating the organisation of transnational events

for all UEF sections.

The database includes:

Request your access to the UEF's Network

Academy Database by sending an email to the UEF

Secretariat (secretariat@federalists.eu).

Are you an expert or specialist in a specific field?

Would you like to be featured in our Network

Academy Database? Fill in our form at

tinyurl.com/UEFExpert.

Use our database for identifying relevant speakers for

your section's events and workshops. 
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THE UEF ON SOCIAL MEDIA

THE UEF ONLINE

The UEF has an account on the main social media

platforms.

While we do recommend creating accounts on

various channels, we encourage you to focus your

efforts on one or two platforms, especially if your

resources are limited.

european.federalist

@federalists

company/european-federalists

@EuropeanFederalists

The federalists.eu website has plenty of resources

for sections and activists.

THE UEF WEBSITE
The website of the UEF is our main hub for

information. Do not hesitate to refer to it for

materials on the history of federalism and the

Federalist movement, the structure of the

association, and our activities.
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CONTACT US

THE UEF
SECRETARIAT

Square de Meeûs 25, 1000 Brussels, Belgium

secretariat@federalists.eu

+32 (0)491 52 40 97

Feel free to contact the Secretariat of the UEF.

We are open from Monday to Friday, from 9 a.m.

to 6 p.m.

You can reach us by mail, email, or phone:

Ilaria Caria

Administration and Policy Officer

ilaria.caria@federalists.eu

Alexandre Météreau

Policy and Communications Officer

alexandre.metereau@federalists.eu

Davide Negri

Communications Consultant

davide.negri@federalists.eu

Alejandra Oriola Almarcha

Director

alejandra.almarcha@federalists.eu

Anna Echterhoff

Secretary-General

anna.echterhoff@federalists.eu
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